
ContaCts

CIEs onlus 
Pierluigi Toni: p.toni@cies.it 
+39 338 5412133

Most 
Melisa Cerizza: melisa@most-csr.com
+39 339 7626347

CIES Onlus is an Italian no-profit NGO founded 
in 1983. According with local institutions, 
associations and civil society, its action is aimed at 
fostering processes of equity, social, economic and 
cultural inclusion, promoting vulnerable people 
empowerment through education and training, and 
generating sustainable development processes.

CIES Onlus operates in Italy and abroad in 
areas such as migration and asylum, intercultural 
mediation, educational services and training, social 
and welfare services, governance and Institutional 
building, co-development, childhood, environment, 
culture, gender, vocational training and guidance, job 
placement, and social business.

CIES Onlus has also developed and implemented 
projects abroad in Southern Africa (Angola, 
Mozambique, Tanzania, South Africa, Zimbabwe), 
Latin America (Argentina, Chile, Cuba, Peru, 
Uruguay), South East Asia (Philippines), Eastern 
Europe and in the Mediterranean (Albania, Kosovo, 
Macedonia, Tunisia, Morocco, Egypt).

MOST offers consulting services to companies 
and organizations working within the corporate 
responsibility business and international 
development projects.  MOST main clients are 
operating in the fashion industry and our CSR 
approach is to incorporate a new culture of Social 
Responsibility and Sustainability into operations 
through active cooperation between business, 
society and community.

MOST main services are: CSR audits and programs, 
supply chain mapping and traceability, capacity 
building training, consultancy and community 
projects in collaboration with no profit organizations.
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EMPoWEaR 
EMPOWEAR is a community engagement project 
developed by CIES Onlus and MOST for fashion 
brands.
We believe that social responsibility and corporate 
conscience is about giving back to the communities 
that contribute to the fashion business with their 
man force and industries.
EMPOWEAR is an opportunity to support the 
societies where your product are made by engaging 
on education and social inclusion projects.

Improving social inclusion of highly vulnerable 
women through education and employment in the 
Italian fashion industry. 

More and more fashion brands confirm the interest 
and willing to empower the social responsibility 
program believing that the best way to do it is 
supporting development and sustainability. In this 
background the project EMPOWEAR gives the 
opportunity to improve the quality of life of local 
communities, especially for most vulnerable people: 
women who are victims of violence and human 
trafficking and who cannot yet find their own place 
inside the community.

The fashion industry through EMPOWEAR can 
improve social inclusion of highly vulnerable 
women, mostly migrants or victims of violence, by 
providing them professional training and fostering 

their employment in the fashion design sector.

CURREnt sItUatIon
In ItaLY
•	 2,7	millions	of	women	are		not	included	into	the	

labor market.

•	 Motherhood	is	still	one	of	the	main	causes	
for Italian women to lose their job: 22.4% 
of employed women before motherhood, 
interviewed after two years, had lost their jobs 
(Istat 2015).

•	 One	of	three	women	(about	6.788.000	people)	
has suffered physical or sexual violence at 
least once in her lifetime (Istat 2015). This 
corresponds to 31.5% of Italian women aged 
between 16 and 70, whose 20.2% suffered 
physical violence, 21% sexual  violence, 5.4% 
the most serious forms of sexual violence such 
as rape and attempted rape.

•	 Migrant	women	-	75.000	and	120.000	women	
are victims of prostitution, whose 37% are 
minors and come mainly from Nigeria, Romania, 
Albania, Bulgaria, Moldova, Ukraine, China.

oUR GoaLs
As stated by UN Women Empowerment Principles, 
empowering women to fully participate in economic 
life across all sectors is essential to build stronger 
economies, achieve internationally agreed goals for 
development and sustainability and improve the 
quality of life for local communities. Nonetheless, 
cultural stereotypes, high levels of prejudice and 
discrimination against women are still widespread 
and it contributes to increase social exclusion of 
vulnerable women in Italian society.

The project’s objective is to improve social inclusion 
of highly vulnerable women, mostly migrants or 
victims of violence, by providing them professional 
training and favouring their employment in the 
fashion sector. 

By promoting social and economic inclusion and 
respect for human rights of women in vulnerable 
situations, the project aims at increasing their 
opportunities for employment and active 
participation in social life and prevents the risk of 
gender violence through empowerment and social 
communication.

The Fashion Industry is one 
of the leading manufacturing 
sector in Italy with more than 
50.000 companies and 450.000 
employees.

The project will provide 
targeted beneficiaries with 
skills and expertise for labor 
opportunities in the fashion 
sector and ideally at the brand 
suppliers sites.
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TO IMPROVE SOCIAL INCLUSION OF HIGHLY 
VULNERABLE WOMEN, MOSTLY MIGRANTS OR 
VICTIMS OF VIOLENCE

INCREASING THEIR OPPORTUNITIES 
FOR EMPLOYMENT AND ACTIVE 
PARTICIPATION IN SOCIAL LIFE

SOCIAL RESPONSIBILITY AND CORPORATE 
CONSCIENCE IS ABOUT GIVING BACK TO 
THE COMMUNITIES THAT CONTRIBUTE 
TO THE FASHION BUSINESS

AN OPPORTUNITY TO SUPPORT THE 
SOCIETIES WHERE YOUR PRODUCT ARE 
MADE BY ENGAGING ON EDUCATION 
AND SOCIAL INCLUSION PROJECTS

IMPROVE SOCIAL INCLUSION OF MIGRANTS 
OR VICTIMS OF VIOLENCE, BY PROVIDING 
THEM PROFESSIONAL TRAINING AND 
FOSTERING THEIR EMPLOYMENT IN THE 
FASHION DESIGN SECTOR

TO INCORPORATE A NEW CULTURE OF 
SOCIAL RESPONSIBILITY AND 
SUSTAINABILITY INTO OPERATIONS 
THROUGH ACTIVE COOPERATION BETWEEN 
BUSINESS, SOCIETY AND COMMUNITY


